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Media Plan Overview
The purpose of this media campaign is to increase awareness of the free educational resources available through Pink Collar Learning Co. The campaign highlights the Meet Molly Mix printable activity and encourages parents, teachers, and homeschool families to download the resource from the Pink Collar Learning Co. Wix website. The overall goal is to demonstrate how thoughtful instructional design can make learning engaging, practical, and accessible.
Goals and Objectives
Short-Term Goals
Increase awareness of Pink Collar Learning Co.
Encourage parents and educators to download the free Meet Molly Mix activity.
Drive traffic to the Wix portfolio website.
Increase engagement through social media sharing.
Long-Term Goals
Build a recognizable educational brand.
Expand the audience through consistent educational content.
Demonstrate instructional design skills to potential employers.
Provide additional free learning resources for educators and families.
Target Audience
The primary audience includes parents of elementary-aged children, classroom teachers, homeschool families, and caregivers seeking engaging educational resources. The secondary audience includes school administrators, instructional designers, and prospective employers who may view the campaign as evidence of professional instructional design and message design skills.
Defined Message
Primary Message:
"Learning should be engaging, creative, and accessible for everyone."
Supporting Messages:
Free educational resources can support learning at home and in the classroom.
Well-designed instructional materials increase engagement and confidence.
Meet Molly Mix provides an enjoyable way for children to learn through hands-on activities.
Pink Collar Learning Co. is committed to creating practical, high-quality educational resources.
Potential Media Outlets
Facebook
LinkedIn
Instagram
Pinterest
Pink Collar Learning Co. Wix Portfolio
Educational Facebook Groups
Teacher Networking Communities
Media Tool
The primary media tool is a professionally designed Canva social media graphic featuring the Meet Molly Mix activity. The graphic uses colorful visuals, concise text, and a clear call to action directing viewers to the Pink Collar Learning Co. Wix website, where they can download the activity for free. The design is optimized for sharing across multiple social media platforms to ensure consistent branding and broad audience reach.
Final Media Message
Headline: Meet Molly Mix!
Learning is Sweeter When It's Hands-On!

Free Printable Learning Activity
Explore the five senses through a fun baking-themed activity designed for parents, teachers, and homeschool families.

Download your free activity today from Pink Collar Learning Co.
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