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Media Message Analysis: The Hunger Games in Print and Film 
Overview
Media messages can be delivered through many different formats, including books, films, music, social media, and television. While the medium may change how audiences experience a message, the overall meaning often remains the same. The purpose of this paper is to examine whether the intended message changes when it is presented through two different forms of media. For this analysis, I selected The Hunger Games novel by Suzanne Collins and its film adaptation directed by Gary Ross. Although one source is a book and the other is a movie, both communicate similar themes regarding power, inequality, survival, and resistance against oppression.
Media Forms
The two media forms selected for this assignment are a novel and a film. The first source is The Hunger Games by Suzanne Collins (2008), while the second source is The Hunger Games film adaptation directed by Gary Ross (2012). Both tell the story of Katniss Everdeen, a young woman living in the nation of Panem, where children are forced to compete in a televised fight to the death known as the Hunger Games. Through Katniss's experiences, both sources explore the effects of government control, social inequality, and personal sacrifice.
Source 1 Analysis
Name of Media Source 1
The Hunger Games (Novel)
Citation
Collins, S. (2008). The Hunger Games. Scholastic Press.
Why I Chose It
I selected the novel because it is the original source of the story and provides readers with detailed insight into the thoughts, emotions, and motivations of the main character. Books often allow readers to connect with characters on a deeper level because they provide access to internal dialogue and personal reflections. This makes the novel a strong source for understanding the author's intended message.
Credibility
The novel is considered credible because it was written by Suzanne Collins, a respected author whose work has received widespread recognition. The book was published by Scholastic Press, a well-known publisher with a strong reputation in literature and education. Since its release, The Hunger Games has become a bestselling novel and has been studied in classrooms for its themes related to society, politics, and ethics (Collins, 2008).
Objectivity
Because the novel is a work of fiction, it is not intended to be an objective source of information. Instead, it presents a story designed to entertain while encouraging readers to think critically about social issues. Although Collins includes themes related to power and inequality, the purpose is not to present factual evidence but rather to communicate ideas through storytelling.
Relevance
The novel remains relevant because many of its themes continue to appear in today's society. Issues such as economic inequality, the influence of media, and the misuse of power are topics that people continue to discuss. Readers may find connections between the fictional world of Panem and real-world social and political issues.
Intended Message
The primary message of the novel is that ordinary individuals can challenge injustice and create change. Throughout the story, Katniss repeatedly chooses to protect others and stand against unfair systems, even when doing so places her at risk. The novel suggests that courage, resilience, and compassion can inspire resistance against oppression and inequality (Collins, 2008).
Source 2 Analysis
Name of Media Source 2
The Hunger Games (Film)
Citation
Ross, G. (Director). (2012). The Hunger Games [Film]. Lionsgate.
Why I Chose It
I selected the film because it tells the same story as the novel but communicates the message through visual and auditory elements. Comparing the movie to the book provides an opportunity to examine whether the intended message changes when audiences experience it through a different medium.
Credibility
The film is a credible adaptation because it was produced by Lionsgate, a major film studio, and was based directly on Collins's bestselling novel. In addition, Suzanne Collins participated in the screenwriting process, helping ensure that the adaptation remained faithful to the themes and message of the original work (Ross, 2012).
Objectivity
Like the novel, the film is fictional and is not intended to be objective. However, it addresses important social issues through its narrative. The film uses imagery, dialogue, music, and character development to encourage viewers to reflect on topics such as government control, media influence, and social inequality.
Relevance
The film remains relevant because it reaches audiences through a highly popular form of media. Visual storytelling can make themes more accessible and emotionally impactful for viewers. Many of the issues presented in the film continue to be discussed in contemporary society, making the message meaningful even years after its release.
Intended Message
The intended message of the film closely mirrors that of the novel. The movie demonstrates how one person's courage can challenge a system built on fear and control. Through visual scenes and emotional performances, viewers see how Katniss's actions inspire hope among others. The film emphasizes the importance of standing up for what is right, even when doing so requires personal sacrifice (Ross, 2012).
Summary of Message
After reviewing both the novel and the film adaptation of The Hunger Games, I believe the intended message remains largely unchanged despite the different media formats. Both sources communicate themes of courage, resistance, and social justice. The book allows readers to understand Katniss's internal thoughts and motivations, while the film uses visual imagery, music, and acting to create emotional connections with viewers. Although the methods of communication differ, the central message remains consistent. Both mediums encourage audiences to think about the consequences of injustice and the power individuals have to challenge unfair systems. This comparison demonstrates that while media formats can influence how a message is experienced, they do not necessarily change the intended meaning.
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